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Digital Marketing Strategy
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OUR PLAN
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HOW DID WE EDIT

WHO IS THE TARGET USER? HOW DID WE CHOOSE HOW DID WE TAKE THE CLIPS?

THE PRODUCT? THE VIDEO CLIP?
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STEP 1

< CHarming

< MAKE BZEGREAT AGAIN (JLEEKR) (7) - ‘ TV&%TU%E
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SCHEDULE
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Thank You



